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REQUEST FOR PROPOSALS “RFP” NO. PS20190833 

SINGLE USE STRATEGIC COMMUNICATION PLAN 
 

QUESTIONS AND ANSWERS NO. 2 
 

ISSUED ON JUNE 24, 2019 

Q1 Who are the target audiences, and how should they be weighted? 

A1 The RFP has been amended to identify the City’s initial assessment of the target 
audiences. It is expected that the successful Proponent will further segment these 
target audiences based on their research and expertise.  

The City does not place greater weight on any particular target audience. Rather, we 
would look to the successful Proponent to conduct audience mapping and recommend 
how the communications tactics would align with this map to reach the target 
audiences. 

Q2 Will the federal government's announcement to ban single-use plastics impact the 
likelihood of the City proceeding with the by-laws? 

A2 On June 10, the Prime Minister announced the federal government will ban harmful 
single-use plastics as early as 2021 and hold companies responsible for plastic waste, 
and that the federal government will undertake further work to assess which plastics 
they would target.  

At this time, Vancouver City Council has not directed staff to delay the schedule for 
upcoming single-use item by-laws in light of the federal government’s announcement.  

Staff are proceeding with preparing for: 

 the ban on foam cups and foam containers, for which Council has adopted a by-
law with a start date of January 1, 2020; 

 a ban on plastic straws, for which Council has approved a start in April 2020, 
pending Council’s approval of the by-law; 

 reporting back to Council with recommended by-law details for plastic straws, 
plastic and paper shopping bags, disposable cups, and single-use utensils by 
November 30, 2019; 

The strategic communications plan, and the design and production of communications 
assets, as described in this RFP is a critical part of the work to prepare for these by-
laws. 

Q3 Can Proponents indicate a potential price range for activities in the proposal? 

A3 No, Proponents should limit their pricing submissions to the format published with the 
RFP. 

 


