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APPENDIX 1

LEGAL TERMS AND CONDITIONS OF RFP

1 APPLICATION OF THESE LEGAL TERMS AND CONDITIONS

These legal terms and conditions set out the Lead Agency’s and the Proponent’s legal rights and obligations only with respect to the RFP proposal process and any evaluation, selection, negotiation or other related process. In no event will the legal terms and conditions of this Appendix 1 apply to, or have the effect of supplementing, any Contract formed between the Lead Agency and the Proponent, or otherwise apply as between the Proponent and the Lead Agency following the signing of any such Contract.

2 DEFINITIONS
In this Appendix 1, the following terms have the following meanings:
(a) “Lead Agency” means the City of Vancouver, a municipal corporation continued pursuant to the Vancouver Charter. 

(b) “Contract” means a legal agreement, if any, entered into between the Lead Agency and the Proponent following and as a result of the Proponent’s selection by the Lead Agency in the Lead Agency’s RFP process.

(c) “Losses” means, in respect of any matter, all direct or indirect, as well as consequential: claims, demands, proceedings, losses, damages, liabilities, deficiencies, costs and expenses (including without limitation all legal and other professional fees and disbursements, interest, penalties and amounts paid in settlement whether from a third person or otherwise).

(d) “Proponent” means the legal entity which has signed the Proposal Form, and “proponent” means any proponent responding to the RFP, excluding or including the Proponent, as the context requires.

(e) “Proposal” means the package of documents consisting of the Proposal Form (including this Appendix 1), the Proponent’s proposal submitted under cover of the Proposal Form, and all schedules, appendices and accompanying documents, and “proposal” means any proposal submitted by any proponent, excluding or including the Proponent, as the context requires.

(f) “Proposal Form” means that certain Part C of the RFP, completed and executed by the Proponent, to which this Appendix 1 is appended.

(g) “RFP” means the document issued by the Lead Agency as Request for Proposals No. PS20180305, as amended from time to time and including all addenda.

3 NO LEGAL OBLIGATION ASSUMED BY THE LEAD AGENCY

Despite any other term of the RFP or the Proposal Form, including this Appendix 1 (except only Sections 7, 8.2 and 10 of this Appendix 1, in each case to the extent applicable), the Lead Agency assumes no legal duty or obligation to the Proponent or to any proposed subcontractor in respect of the RFP, its subject matter or the Proposal unless and until the Lead Agency enters into a Contract, which the Lead Agency may decline to do in the Lead Agency’s sole discretion.

4 NO DUTY OF CARE OR FAIRNESS TO THE PROPONENT

The Lead Agency is a public body required by law to act in the public interest. In no event, however, does the Lead Agency owe to the Proponent or to any of the Proponent’s proposed subcontractors (as opposed to the public) any contract or tort law duty of care, fairness, impartiality or procedural fairness in the RFP process, or any contract or tort law duty to preserve the integrity of the RFP process.  The Proponent hereby waives and releases the Lead Agency from any and all such duties and expressly assumes the risk of all Losses arising from participating in the RFP process on this basis.
5 EVALUATION OF PROPOSALS

5.1 Compliance / Non-Compliance

Any proposal which contains an error, omission or misstatement, which contains qualifying conditions, which does not fully address all of the requirements or expectations of the RFP, or which otherwise fails to conform to the RFP may or may not be rejected by the Lead Agency at the Lead Agency’s sole discretion.  The Lead Agency may also invite a proponent to adjust its proposal to remedy any such problem, without providing the other proponents an opportunity to amend their proposals.

5.2 Reservation of Complete Control over Process

The Lead Agency reserves the right to retain complete control over the RFP and proposal processes at all times. Accordingly, the Lead Agency is not legally obligated to review, consider or evaluate the proposals, or any particular proposal, and need not necessarily review, consider or evaluate the proposals, or any particular proposal, in accordance with the procedures set out in the RFP, and the Lead Agency reserves the right to continue, interrupt, cease or modify its review, evaluation and negotiation processes in respect of any or all proposals at any time without further explanation or notification to any proponents.

5.3 Discussions/Negotiations

The Lead Agency may, at any time prior to signing a Contract, discuss or negotiate changes to the scope of the RFP, any proposal or any proposed agreement with any one or more of the proponents without having any duty or obligation to advise the Proponent or to allow the Proponent to vary its Proposal as a result of such discussions or negotiations with other proponents or changes to the RFP or such proposals or proposed agreements, and, without limiting the general scope of Section 6 of this Appendix 1, the Lead Agency will have no liability to the Proponent as a result of such discussions, negotiations or changes.

5.4 Acceptance or Rejection of Proposals

The Lead Agency has in its sole discretion, the unfettered right to: accept any proposal; reject any proposal; reject all proposals; accept a proposal which is not the lowest-price proposal; accept a proposal that deviates from the requirements of the RFP or the conditions specified in the RFP; reject a proposal even if it is the only proposal received by the Lead Agency; accept all or any part of a proposal; enter into agreements respecting the subject matter of the RFP with one or more proponents; or enter into one or more agreements respecting the subject matter of the RFP with any other person at any time.

6 PROTECTION OF LEAD AGENCY AGAINST LAWSUITS 

6.1 Release by the Proponent

Except only and to the extent that the Lead Agency is in breach of Section 8.2 of this Appendix 1, the Proponent now releases the Lead Agency , its officials, its agents and its employees from all liability for any Losses incurred in connection with the RFP or the Proposal, including any Losses in connection with:

(a) any alleged (or judicially determined) breach by the Lead Agency  or its officials, agents or employees of the RFP (it being agreed that, to the best of the parties’ knowledge, the Lead Agency has no obligation or duty under the RFP which it could breach (other than wholly unanticipated obligations or duties merely alleged or actually imposed judicially))

(b) any unintentional tort of the Lead Agency  or its officials or employees occurring in the course of conducting the RFP process, 

(c) the Proponent preparing and submitting the Proposal;

(d) the Lead Agency  accepting or rejecting the Proposal or any other submission; or

(e) the manner in which the Lead Agency: reviews, considers, evaluates or negotiates any proposal; addresses or fails to address any proposal or proposals; resolves to enter into a Contract or not enter into a Contract or any similar agreement; or the identity of the proponent(s) or other persons, if any, with whom the Lead Agency enters any agreement respecting the subject matter of the RFP.

6.2 Indemnity by the Proponent

Except only and to the extent that the Lead Agency breaches Section 8.2 of this Appendix 1, the Proponent indemnifies and will protect, save and hold harmless the Lead Agency, its officials, its agents and its employees from and against all Losses, in respect of any claim or threatened claim by the Proponent or any of its proposed subcontractors or agents alleging or pleading:

(a) any alleged (or judicially determined) breach by the Lead Agency or its officials or employees of the RFP (it being agreed that, to the best of the parties’ knowledge, the Lead Agency has no obligation or duty under the RFP which it could breach (other than wholly unanticipated obligations or duties merely alleged or actually imposed judicially));

(b) any unintentional tort of the Lead Agency or its officials or employees occurring in the course of conducting the RFP process, or

(c) liability on any other basis related to the RFP or the proposal process.

6.3 Limitation of Lead Agency Liability

In the event that, with respect to anything relating to the RFP or this proposal process (except only and to the extent that the Lead Agency  breaches Section 8.2 of this Appendix 1), the Lead Agency  or its officials, agents or employees are found to have breached (including fundamentally breached) any duty or obligation of any kind to the Proponent or its subcontractors or agents whether at law or in equity or in contract or in tort, or are found liable to the Proponent or its subcontractors or agents on any basis or legal principle of any kind, the Lead Agency’s  liability is limited to a maximum of $100, despite any other term or agreement to the contrary.

7 DISPUTE RESOLUTION

Any dispute relating in any manner to the RFP or the proposal process (except to the extent that the Lead Agency breaches this Section 7 or Section 8.2 of this Appendix 1, and also excepting any disputes arising between the Lead Agency and the Proponent under a Contract (or a similar contract between the Lead Agency and a proponent other than the Proponent)) will be resolved by arbitration in accordance with the Commercial Arbitration Act (British Columbia), amended as follows:

(a) The arbitrator will be selected by the Lead Agency’s  Director of Legal Services;

(b) Section 6 of this Appendix 1 will: (i) bind the Lead Agency , the Proponent and the arbitrator; and (ii) survive any and all awards made by the arbitrator; and

(c) The Proponent will bear all costs of the arbitration.

8 PROTECTION AND OWNERSHIP OF INFORMATION
8.1 RFP and Proposal Documents Lead Agency’s  Property

(a) All RFP-related documents provided to the Proponent by the Lead Agency remain the property of the Lead Agency and must be returned to the Lead Agency, or destroyed, upon request by the Lead Agency. 
(b) The documentation containing the Proposal, once submitted to the Lead Agency, becomes the property of the Lead Agency, and the Lead Agency is under no obligation to return the Proposal to the Proponent.
8.2 Proponent’s Submission Confidential

Subject to the applicable provisions of the Freedom of Information and Protection of Privacy Act (British Columbia), other applicable legal requirements, and the Lead Agency’s  right to publicly disclose information about or from the Proposal, including without limitation names and prices, in the course of publicly reporting to the Vancouver City Council about the RFP, the Lead Agency  will treat the Proposal (and the Lead Agency’s  evaluation of it), in confidence in substantially the same manner as it treats its own confidential material and information.

8.3 All Lead Agency  Information Confidential

(a) The Proponent will not divulge or disclose to any third parties any non-public documents or information concerning the affairs of the Lead Agency  which have been or are in the future provided or communicated to the Proponent at any time (whether before, during or after the RFP process). Furthermore, the Proponent agrees that it has not and must not use or exploit any such non-public documents or information in any manner, including in submitting its Proposal.

(b) The Proponent now irrevocably waives all rights it may have by statute, at law or in equity, to obtain any records produced or kept by the Lead Agency in evaluating its Proposal (and any other submissions) and now agrees that under no circumstances will it make any application to the Lead Agency  or any court for disclosure of any records pertaining to the receipt, evaluation or selection of its Proposal (or any other submissions) including, without limitation, records relating only to the Proponent.

9 NO CONFLICT OF INTEREST / NO COLLUSION / NO LOBBYING

9.1 Declaration as to no Conflict of Interest in RFP Process

(a) The Proponent confirms and warrants that there is no officer, director, shareholder, partner, employee or contractor of the Proponent or of any of its proposed subcontractors, or any other person related to the Proponent’s or any proposed subcontractor’s organization (a “person having an interest”) or any spouse, business associate, friend or relative of a person having an interest who is: (i) an official or employee of the Lead Agency ; or (ii) related to or has any business or family relationship with an elected official or employee of the Lead Agency , in each case, such that there could be any conflict of interest or any appearance of conflict of interest in the evaluation or consideration of the Proposal by the Lead Agency , and, in each case, except as set out, in all material detail, in a separate section titled “Conflicts; Collusion; Lobbying” in the Proposal.

(b) The Proponent confirms and warrants that there is no person having an interest (as defined above) who is a former official, former employee or former contractor of the Lead Agency and who has non-public information relevant to the RFP obtained during his or her employment or engagement by the Lead Agency, except as set out, in all material detail, in a separate section titled “Conflicts; Collusion; Lobbying” in the Proposal.

9.2 Declaration as to No Conflict of Interest Respecting Proposed Supply

The Proponent confirms and warrants that neither the Proponent nor any of its proposed subcontractors is currently engaged in supplying (or is proposing to supply) goods or services to a third party such that entering into an agreement with the Lead Agency  in relation to the subject matter of the RFP would create a conflict of interest or the appearance of a conflict of interest between the Proponent’s duties to the Lead Agency  and the Proponent’s or its subcontractors’ duties to such third party, except as set out, in all material detail, in a separate section titled “Conflicts; Collusion; Lobbying” in the Proposal.

9.3 Declaration as to No Collusion

The Proponent confirms and warrants that:
(a) the Proponent is not competing within the RFP process with any entity with which it is legally or financially associated or affiliated, and

(b) the Proponent is not cooperating in any manner in relation to the RFP with any other proponent responding to the RFP, 

in each case, except as set out, in all material detail, in a separate section titled “Conflicts, Collusion, Lobbying” in the Proposal.

9.4 Declaration as to Lobbying

The Proponent confirms and warrants that:

(a) neither it nor any officer, director, shareholder, partner, employee or agent of the Proponent or any of its proposed subcontractors is registered as a lobbyist under any lobbyist legislation in any jurisdiction in Canada or in the United States of America; and

(b) neither it nor any officer, director, shareholder, partner, employee or agent of the Proponent or any of its proposed subcontractors has engaged in any form of political or other lobbying whatsoever with respect to the RFP or sought, other than through the submission of the Proposal, to influence the outcome of the RFP process,

in each case as set out, in all material detail, in a separate section titled “Conflicts, Collusion, Lobbying” in the Proposal.

10 GENERAL

(a) All of the terms of this Appendix 1 to this Proposal Form which by their nature require performance or fulfillment following the conclusion of the proposal process will survive the conclusion of such process and will remain legally enforceable by and against the Proponent and the Lead Agency.

(b) The legal invalidity or unenforceability of any provision of this Appendix 1 will not affect the validity or enforceability of any other provision of this Appendix 1, which will remain in full force and effect.

(c) The Proponent now assumes and agrees to bear all costs and expenses incurred by the Proponent in preparing its Proposal and participating in the RFP process.

11 INDEPENDENT LEGAL ADVICE

The PROPONENT acknowledges that IT has been given the opportunity to seek independent legal advice before SUBMITTING ITS PROPOSAL FORM, INCLUDING THIS APPENDIX 1.

APPENDIX 2
QUESTIONNAIRE

Complete this Appendix 2 - Questionnaire in the form set out below.
Proponent Overview

	Q1. Please identify from the following list the fuel types and rack regions (geographic area) that the Proponent is proposing for supply and delivery of fuels.

Fuel Types:

· E10 Regular Unleaded (87) Gasoline

· Regular Unleaded (87) Gasoline

· Midgrade Unleaded  (89) Gasoline

· Premium Unleaded  (91) Gasoline

· Ultra-Low Sulphur Diesel

· B5 Bio-Diesel

· B10 Bio-Diesel

· B20 Bio-Diesel

· Heating Fuel 2 Bio Comm CDN

· R100 Renewable Diesel
Rack Regions (geographic area):

· Vancouver

· Kamloops

· Prince George

· Terrace

· Nanaimo

	A1.


	Q2. Provide a Proponent overview with the following details:

· Executive summary of Proponent’s company and proposal, 

· Ownership structure of Proponent’s company including parent organization

· Geographical coverage both in Canada and abroad  

· Describe Proponents position in the fuels industry in the Lower Mainland and British Columbia with regards to your size, years of experience and capabilities?

· Corporate sustainability principles and plans/reports

	A2. 


	Q3. How will the Proponent manage the BCPPBG account?  Provide an organizational chart (account management, technical staff, after hours and emergency support, etc.) include names, titles, locations, and clear lines of accountability, escalation points and a very brief description of each individual’s role.  

	A3. 


	Q4. How will the Proponent execute the supply and delivery of the BCPPBG account?  Comment on how Proponent proposes to supply and deliver the fuel types to the geographical areas mentioned above [provide a process diagram to support your response].  Can the Proponent provide vehicle to vehicle fueling?  Will Proponent use owned resources?  Will Proponent use sub-contractors?  If so, who are the sub-contractors and comment on Proponents relationship with these sub-contractors?  Comment on qualifications and training of delivery personnel.

	A4. 


	Q5. Describe in detail the vehicle maintenance program (including third party contractors) for the fleet which will supply and deliver fuels to each of the geographic areas.

	A5. 


	Q6. Comment on Proponents emergency/disaster response plan; (i.e. natural disaster); include information on manpower, equipment and sub-contractors and capacity for adequate response to all related major or serious disasters.   Proponent to attach their most current emergency/disaster response plan.

	A6. 


	Q7. Provide specific information on how the Proponent would support the Lead Agency fuel requirements in an emergency/disaster situation.  Provide information on how emergency/disaster support is accessed, how Lead Agency needs would be prioritize and what levels of response can be expected.  

	A7. 


	Q8. Specifically, comment on Proponents procedure to manage fuel spills in transit and onsite.

	A8. 




	Q9. Describe and provide a sample of your Health and Safety plan and procedures.
State willingness to supply MSDS and WHMIS sheets and describe how the various delivery sites will have access to the MSDS and WHMIS sheets.

	A9. 


	Q10. Provide information on Proponents safety record (First Aid, Medical Aid, Loss Time Incidents) for the past three (3) years?  List the type and number of incidents including third party contractors.

	A10.


	Q11. Does the Proponent have a “Quality Control or Quality Assurance Plan” in place?  The “Quality Control or Quality Assurance Plan” at a minimum must comply with all applicable industry standards, regulations, statutes and legal requirements.  Describe and provide a sample of Proponents Quality Control/Quality Assurance Plan, including details of the process by which any quality related issues will be resolved. 

	A11. 


	Q12. Comment on the Proponents reporting capabilities: 

· Describe and provide samples of the types of standard reports available; 
· Describe the types of customized reports available; 
· List the types of formats (web-based, excel, self-serve) reports can be provided
Proponent must be able to deliver monthly reporting on the aggregate monthly carbon intensity values of the renewable products purchased under this Contract, confirm Proponent can provide these reports.

	A12.


Gasoline Product Regulatory Requirements

	Q13. If your proposal includes the supply and delivery of gasoline describe how your Proposal meets the Product Requirements. 

a) Provide evidence of your qualifications and ability to meet the gasoline fuel specifications listed in Appendix 1 to Part B Schedule of Product Requirements and Pricing Tables, including provision of a technical report for each gasoline fuel type, describing typical test results in effect as of the date and time of the proposal submission.

b) Proponents should identify the source of renewable fuel used in any gasoline fuel (as applicable) and supply carbon intensity details as per BC’s Renewable and Low Carbon Fuel Requirements Regulation

c) Fuel standards and the associated specifications are evolving. Proponents who believe that the product they are proposing exceeds the required fuel specification should indicate where the specification is exceeded and what the benefit would be from use of the product proposed.

d) Describe throughput (volumes) capability of refineries/location of refineries/capability of getting supply from other sources, etc.

e) Describe the process used (and procedures in place) to blend products to ensure that CGSB and ASTM standards are met

f) Describe plans/actions taken to meet BC Renewable and Low Carbon Fuel Regulation (carbon intensity reduction targets), including any actions to exceed targets? 

g) Where is the crude oil sourced from?  Is it owned by your company?  Is the refinery in Canada and if so what percentage is Canadian versus US or other?
h) Specify the ownership of the terminals you intend to use to provide the services. 

	A13.


Diesel Product Regulatory Requirements

	Q14. If your proposal includes the supply and delivery of diesel describe how your Proposal meets the Product Requirements. 

a) Provide evidence of your qualifications and ability to meet the diesel fuel specifications listed in Appendix 1 to Part B - Schedule of Product Requirements and Pricing Tables, including provision of a technical report for each diesel fuel type, describing typical test results in effect as of the date and time of the proposal submission. 

b) Proponents should identify the source of renewable fuel used in any diesel fuel (as applicable) and supply carbon intensity details as per BC’s Renewable and Low Carbon Fuel Requirements Regulation

c) Fuel standards and the associated specifications are evolving. Proponents who believe that the product they are proposing exceeds the required fuel specification should indicate where the specification is exceeded and what the benefit would be from use of the product proposed.

d) Describe throughput (volumes) capability of refineries/location of refineries/ capability of getting supply from other sources, etc.

e) Describe the process used (and procedures in place) to blend products to ensure that CGSB and ASTM standards are met

f) Describe plans/actions taken to meet BC Renewable and Low Carbon Fuel Regulation (carbon intensity reduction targets), including any actions to exceed targets? 

g) Quarterly testing by a 3rd (third) party to ensure quality of bio-diesel to be supplied is required. Results of testing to be sent on a quarterly basis to the Lead Agency. Proponent to describe the testing frequency procedures and policies in place.

h) Proponent to identify the process that will be used to ensure that proposed diesel with bio-diesel blends up to 20% will meet cloud and pour point specifications during all seasonal and climatic conditions in the Lower Mainland.

i) Where B20 is not required as per Appendix 1 to Part B - Schedule of Product Requirements and Pricing Tables, provide details on blends of Bio-diesel that will be supplied in each season 

j) Where is the crude oil sourced from?  Is it owned by your company?  Is the refinery in Canada and if so what percentage is Canadian versus US or other?
k) Specify the ownership of the terminals you intend to use to provide the services.


	A14.


Bulk Fuels - Product Pricing & Delivery Requirements

Bulk Fuels - Fuel Base Price

	Q15. The Lead Agency is seeking bulk fuel base pricing that is based on the average weekly rack rate published by OPIS by rack rate region.  If the Proponent can provide this form of fuel base pricing, state below.  

If Proponent cannot provide bulk fuel base pricing as above, Proponent is to provide the methodology and/or formula by which fuel base pricing will be calculated.  Explain the process by which the Lead Agency can use to validate the fuel base pricing.

	A15.


Bulk Fuels - Bridging Fees

	Q16. The Lead Agency is seeking fixed bridging fees for the term of the Contract.  If the Proponent can provide fixed bridging fees for the term of the Contract state below.

If the Proponent cannot provide fixed bridging fees for the term of the Contract, state how long the Proponent can provide fixed bridging fees?

If the Proponent cannot provide fixed bridging fees for the term of the Contract provide a methodology and / or formulas for annual price adjustments. Provide indices, benchmarks, web links and provide an example to allow the Lead Agency the ability to analyze costs.

	A16.


Bulk Fuels - Discount

	Q17. The Lead Agency is seeking discounts that are fixed for the term of the Contract.  If the Proponent can provide fixed discounts for the term of the Contract state below.

If the Proponent cannot provide fixed discounts for the term of the Contract, state how long the Proponent can provide fixed discounts?

If the Proponent cannot provide fixed discounts for the term of the Contract provide a methodology and / or formulas for annual price adjustments. Provide indices, benchmarks, web links and provide an example to allow the Lead Agency the ability to analyze costs.

	A17.


Bulk Fuels - Tax Considerations

	Q18. In the space below, address the following:

Is Proponent authorized to supply and deliver marked/colored fuel by the government of British Columbia to the Lead Agency and charge the reduced Provincial Fuel Tax (PFT)?

Is Proponent authorized to supply and deliver fuel with the Federal Excise Tax (FET) exempted?

	A18.


Bulk Fuels - Invoicing

	Q19. In the space below, address the following;

a) Can the Proponent’s invoices distinctly identify the following cost components, with quantities?  (cents per litre)

i. Barging costs if applicable

ii. Product pricing (Rack Rates)

iii. Transportation (Hauling & Trucking)

iv. Bridging and Other Costs

v. Taxes

b) Can Proponent provide summary invoices, and or detailed invoices, weekly or monthly by site?  Specify the methods of invoicing available. 

c) Provide an example of an invoice preferably showing cost components as requested above. 

d) Can Proponent offer an improved order to pay process to assist Lead Agency to streamline its business systems to verify, authorize and approve invoice documents? (E.g. Credit Card, Debit Card, Point of Sale etc.) Explain the methodologies

e) Detail your ability to provide invoices electronically (via email or online access)

	A19.


Bulk Fuel - Payment Options

	Q20. Address the following:

a) What early payment options are offered and / or provided? (E.g. 2% net 15, 2 cents per liter net 15, etc.)

b) Detail payment methods acceptable (i.e. Cheque, electronic funds transfer, etc.).

	A20.


Card Lock - Product Pricing & Delivery Requirements

	Q21. The Lead Agency has minimal requirements for card lock services.  Comment on Proponents ability to provide card lock services; include; 

· Where are the card lock locations?
· What is the pricing methodology? 

· How is the payment process managed?
· Does a fuel card program exist?

	A21.


Retail - Product Pricing & Delivery Requirements

	Q22. The Lead Agency may require retail services.  Comment on Proponents ability to provide retail services; include; 

· Where are the retail locations?
· What is the pricing methodology? 

· How is the payment process managed?
· Does a fuel card program exist?
· What driver inputs or information is needed or requested (i.e. vehicle unit number, driver name, etc.)

	A22. 


Transition Plan

	Q23. Describe (or attach an additional document clearly titled “Transition Plan”) the sequential process by which the Proponent proposes to undertake the supply and delivery of proposed fuels in the proposed geographic areas, include a timeline. Clearly indicate any action items to be undertaken by the Proponent, BCPPBG Members and time required by the Proponent to execute. These actions should include, but not be limited to:
· Determination of product requirements;

· Service levels for the respective facilities including logistics arrangements;

· Ordering process;

· Establishment of summary billing or technology; 

· Establishment of supply reports; and any training that may be deemed necessary or relevant for the supply and delivery of the required products.

	A23. 


Innovation

	Q24. Notwithstanding any other provision hereof, the Lead Agency welcomes Proposals respecting innovative or novel approaches to the Lead Agency’s objectives and requirements and may consider value-creating Proposals that derogate from the Requirements.  In the space below, note any proposed innovative approaches to meeting the Lead Agency’s requirements. 

	A24.


APPENDIX 3
COMMERCIAL PROPOSAL

Complete this Appendix 3 - Commercial Proposal in the form set out below.  Proponent to provide proposed pricing and payment terms, which should be in accordance with Part A, Section 7 of the RFP (as well as any other sections of the RFP imposing requirements as to pricing).
If Proponent is submitting its Proposal by email please ensure Appendix 3 – Commercial Proposal is provided as a separate file to the entire Proposal.  If the Proponent is submitting its Proposal via envelope please ensure Appendix 3 – Commercial Proposal is provided in a separate sealed envelope.

Proponents are to complete all yellow highlighted cells in the appropriate spreadsheet tabs* listed in the attached Appendix 1 to Part B –Schedule of Product Requirements and Pricing Tables, to the best of their ability, to download go to: http://bids.vancouver.ca/bidopp/openbid.htm
Proposed pricing provided in Tabs 4, 5, 6, and 7 of Appendix 1 to Part B –Schedule of Product Requirements and Pricing Tables should be based on the average weekly rack rate published by OPIS by rack rate region.  If Proponent cannot provide proposed pricing as above, Proponent is to provide the methodology and/or formula by which fuel base pricing was calculated and complete the Tabs accordingly.

Proposed pricing should be the price in effect on March 19, 2018 at 12:00 noon.  The prices proposed will be in effect in each geographic region and shall be the same for all participating BCPPBG members supplied from and/or operating within said geographic region.
Proponents are requested to complete Ref. No. - 20 Alternative 1; Ref. No. 21 - Alternative 2; and Ref. No. 22 - Alternative 3 in Appendix 1 to Part B – Schedule of Product Requirements and Pricing Tables.  This will allow the City of Vancouver to determine the optimal approach to achieving its reduction in greenhouse gas emissions.

*N.B. Pricing Tables are included in Appendix 1 to Part B – (highlighted in bold):

Tab 1 - Cover

Tab 2 – Instructions

Tab 3 – Lead Agency Requirements 

Tab 4 – BCPPBG Fuel Requirements

Tab 5 – Bulk Regional Pricing

Tab 6 – Cardlock Regional Pricing

Tab 7 – Retail Pricing

Tab 8 – Carbon Intensity

APPENDIX 4

PROPONENT’S REFERENCES

Complete this Appendix 4 - Proponents References in the form set out below.
	Client Name # 1
	

	Address (City and Country)
	

	Contact Name
	

	Title of Contact
	

	Telephone No.
	

	E-mail Address
	

	Length of Relationship
	

	Type of Goods and/or Services provided to this Client
	


	Client Name # 2
	

	Address (City and Country)
	

	Contact Name
	

	Title of Contact
	

	Telephone No.
	

	E-mail Address
	

	Length of Relationship
	

	Type of Goods and/or Services provided to this Client
	


	Client Name # 3
	

	Address (City and Country)
	

	Contact Name
	

	Title of Contact
	

	Telephone No.
	

	E-mail Address
	

	Length of Relationship
	

	Type of Goods and/or Services provided to this Client
	


APPENDIX 5
CERTIFICATE OF INSURANCE

Appendix 5 is to be duly completed and signed by the Proponent’s insurance agent or broker as evidence of its existing insurance, along with a letter from its insurance broker or agent indicating whether or not (and, if not, then to what extent) it will be able to comply with the insurance requirements set out in the Form of Agreement, should the Proponent be selected as a successful Proponent.  (Any successful Proponent will also be required to provide proof of the satisfaction of all insurance requirements prior to or concurrently with the Lead Agency entering into any Agreement.)
[Instructions: Complete following page]
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Section 2 through 8 – to be completed and executed by the Insurer or its Authorized Representative

1.
THIS CERTIFICATE IS ISSUED TO:
City of Vancouver, 453 W 12th Avenue, Vancouver, BC, V5Y 1V4

and certifies that the insurance policy (policies) as listed herein has/have been issued to the Named Insured and is/are in full force and effect.

2. NAMED INSURED (must be the same name as the Proponent/bidder and is either an individual or a legally incorporated company)

     


BUSINESS TRADE NAME or DOING BUSINESS AS

     


BUSINESS ADDRESS
     


DESCRIPTION OF OPERATION

     


3. PROPERTY INSURANCE (All Risks Coverage including Earthquake and Flood)

INSURER      

Insured Values (Replacement Cost)
-
TYPE OF COVERAGE      

Building and Tenants’ Improvements
$
     


POLICY NUMBER      

Contents and Equipment
$
     


POLICY PERIOD From      

to
     

Deductible Per Loss
$
     

4.
COMMERCIAL GENERAL LIABILITY INSURANCE (Occurrence Form)

Including the following extensions:
INSURER
     

√
Personal Injury
POLICY NUMBER
     

√
Property Damage including Loss of Use
POLICY PERIOD
From
     

to
     

√
Products and Completed Operations
Limits of Liability (Bodily Injury and Property Damage Inclusive) -
√
Cross Liability or Severability of Interest
Per Occurrence
$
     


√
Employees as Additional Insureds
Aggregate
$
     


√
Blanket Contractual Liability
All Risk Tenants’ Legal Liability
$
     


√
Non-Owned Auto Liability
Deductible Per Occurrence
$
     


5.
AUTOMOBILE LIABILITY INSURANCE for operation of owned and/or leased vehicles

INSURER      

Limits of Liability -
POLICY NUMBER      

Combined Single Limit
$
     


POLICY PERIOD From      

to
     

If vehicles are insured by ICBC, complete and provide Form APV-47.
6.
 FORMCHECKBOX 
 UMBRELLA OR  FORMCHECKBOX 
 EXCESS LIABILITY INSURANCE
Limits of Liability (Bodily Injury and Property Damage Inclusive) 
INSURER      

Per Occurrence
$
     


POLICY NUMBER      

Aggregate
$
     


POLICY PERIOD From      

to
     

Self-Insured Retention
$
     

7.
PROFESSIONAL LIABILITY INSURANCE
Limits of Liability

INSURER      

Per Occurrence/Claim
$
     


POLICY NUMBER      

Aggregate
$
     


POLICY PERIOD From      

to
     

Deductible Per
$
     


                                                                                               
Occurrence/Claim

If the policy is in a “CLAIMS MADE” form, please specify the applicable Retroactive Date:     


8.
OTHER INSURANCE
TYPE OF INSURANCE      

Limits of Liability
INSURER      

Per Occurrence
$
     


POLICY NUMBER      

Aggregate
$
     


POLICY PERIOD From      

to
     

Deductible Per Loss
$
     


TYPE OF INSURANCE      

Limits of Liability
INSURER      

Per Occurrence
$
     


POLICY NUMBER      

Aggregate
$
     


POLICY PERIOD From      

to
     

Deductible Per Loss
$
     


SIGNED BY THE INSURER OR ITS AUTHORIZED REPRESENTATIVE

_________________________________________________________________________Dated
     


PRINT NAME OF INSURER OR ITS AUTHORIZED REPRESENTATIVE, ADDRESS AND PHONE NUMBER

APPENDIX 6
DECLARATION OF SUPPLIER CODE OF CONDUCT COMPLIANCE

Complete this Appendix 6 - Declaration of Supplier Code of Conduct Compliance in the form set out below.
Purpose: 
All proposed suppliers are to complete and submit this form to certify compliance with the supplier performance standards set out in the Supplier Code of Conduct.

The Lead Agency expects each supplier of goods and services to the Lead Agency to comply with the supplier performance standards set out in the Lead Agency’s Supplier Code of Conduct (SCC) <http://vancouver.ca/policy_pdf/AF01401P1.pdf>.  The SCC defines minimum labour and environmental standards for Lead Agency suppliers and their subcontractors.

Suppliers are expected to comply with the aforementioned standards upon submitting a tender, proposal, application, expression of interest or quotation to the Lead Agency, or have a plan in place to comply within a specific period of time.  The Lead Agency reserves the right to determine an appropriate timeframe in which suppliers must come into compliance with these standards.  To give effect to these requirements, an authorized signatory of each proposed vendor must complete the following declaration and include this declaration with its submission:

As an authorized signatory of ____________________________(vendor name), I declare that I have reviewed the SCC and to the best of my knowledge, ___________________________ (vendor name) and its proposed subcontractors have not been and are not currently in violation of the SCC or convicted of an offence under national and other applicable laws referred to in the SCC, other than as noted in the table below (include all violations/convictions that have occurred in the past three years as well as plans for corrective action).
	Section of SCC / title of law
	Date of violation /conviction
	Description of violation / conviction
	Regulatory / adjudication body and document file number
	Corrective action plan

	
	
	
	
	

	
	
	
	
	


I understand that a false declaration and/or lack of a corrective action plan may result in no further consideration being given to the submission of ____________________________ (vendor name).

Signature:










Name and Title:





APPENDIX 7
CORPORATE SUSTAINABILITY LEADERSHIP QUESTIONNAIRE

Complete this Appendix 7 – Corporate Sustainability Leadership Questionnaire in the form set out below.
As part of the Lead Agency’s Corporate Procurement Policy and related Supplier Code of Conduct described in Section 9.1 of Part A, all Lead Agency vendors must meet minimum requirements related to ethical, social and environmental standards.  

Beyond these basic requirements, the Lead Agency would like to recognize vendors that are demonstrating leadership and innovation in sustainability.  In order to be able to do so, the Lead Agency requires that Proponents answer the following questions.  The answers provided will be evaluated as part of the Proposal evaluation described in Section 8.0 of Part A.  

Please keep in mind that these questions relate to the Proponent’s internal operations and overall sustainability leadership. 

The Lead Agency may request that the Proponent provide additional information to support any of the responses provided.   

If additional space is required, the Proponent may attach its response(s) to this Annex and reference the relevant question and section number.  

For all questions where the answer is ‘Yes’ and additional information is requested, if this information is not included in the proposal, the answer may not be evaluated.  
For all questions where there is a word limit, responses are to be kept within this word limit.  Information in excess of the word limit may not be evaluated.  

Questionnaire Structure

	Section 1: Environmental Impact
	Environmental or Sustainability Policy 

Reducing greenhouse gas (GHG) emissions

Reducing waste

Sustainable purchasing

	Section 2: Social Impact
	Living wage employer

Workplace development programs

Supporting social enterprises

Sustainable business 

	Section 3:  Definitions
	Definitions for key terms used in this Annex.  


INTRODUCTION:

The Lead Agency seeks goods with the following environmentally preferable attributes:

a. energy efficient 

b. delivered using the most energy efficient method possible

c. highest possible post-consumer recycled content

d. no or minimal packaging

e. carries a 3rd party eco-certification

f. does not contain substances of concern or create substances of concern in its manufacture, use or disposal

g. is a Fairtrade certified agricultural good such as coffee, tea, or sugar

h. is produced using fair and ethical labour practices

The Proponent is to address the sustainability requirements below regarding the environmentally preferable attributes of the product(s) being offered:    

SECTION 1:  ENVIRONMENTAL IMPACT
This section of the leadership questionnaire addresses the following:

· Environmental or Sustainability Policy or Statement

· reducing greenhouse gas (GHG) emissions

· reducing waste

· sustainable purchasing

1. Do you have a documented Environmental or Sustainability Policy or Statement?      

( Yes


( No



If no, go to question 2.  

If yes, please address the following:  

a.
Attach a copy of the policy or statement to your Proposal. 

b.
If the policy is publicly available, please provide a link to the document:  


________________________________________________________

2. Does your company measure its greenhouse gas (GHG) emissions?   

( Yes

( No


If yes, state total annual GHG emissions (tC02e):  ______________________

3. Has your company adopted GHG reduction targets or goals? 

( Yes

( No


If yes, state target(s) and year by which they will be achieved (e.g., 33% reduction by 2020):

_____________________________________________________________________________

4. Do you report your GHG emissions to a third party?  (e.g., Carbon Disclosure Project, Global Reporting Initiative, Climate Registry, Climate Smart, Ecobase, Offsetters, etc.)

( Yes

( No


If yes, state the name of the 3rd party: _____________________________________

5. Does your company own buildings in Metro Vancouver?

( Yes

( No


If no, skip to question 7.
If yes, describe efforts in the past three (3) years to improve the energy efficiency of owned buildings in Metro Vancouver with respect to each of the elements listed below.  Please limit answer to 400 words or less.        

a. equipment and lighting upgrades (e.g., HVAC, water heaters, LED lighting)

b. building envelope improvements (e.g., insulation, windows)

c. staff conservation and engagement programs (e.g., turning off lights and computers, etc.

___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

6. Has your company (or has any of your buildings) been recognized for building energy management excellence by a recognized third party such as BC Hydro Power Smart, BOMA BESt, LEED, Portfolio Manager Energy Star, etc.)?

( Yes

( No


If yes, state the name(s) of the 3rd party(ies) and type of recognition:  

_________________________________________________________________________________________________________________________________________________________________

7. Does your company own or lease fleet vehicles and/or heavy off-road equipment to be operated in Metro Vancouver?  

( Yes

( No


In no, skip to question 9.

If yes, please address the following questions: 

a)
what size is your fleet (including heavy off-road equipment)?

 ______________________________________________________________________________ 

b)
Describe actions in the past three (3) years to reduce the GHG emissions of vehicles and heavy equipment operated in Metro Vancouver.   (Actions could include: purchase of low emissions vehicles, use of alternative fuels, deployment of telematics software; driver training programs, etc.).  Please limit answer to 250 words or less.  

______________________________________________________________________________  _________________________________________________________________________________________________________________________________________________________

8. Does your company encourage employees to take more environmentally friendly transportation to get to work?  
( Yes

( No


If yes, describe incentives in place to encourage employees to take more environmentally friendly transportation to get to work (e.g., car sharing, secure bike parking and on-site change facilities, public transit incentives).   Please limit answer to 250 words or less.  

___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

9. Describe any other initiatives undertaken in past three (3) years that have significantly reduced the GHG emissions of your operations.  Please limit answer to 250 words or less.  
___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

10. Does your company measure the total amount of solid waste generated by your operations annually?  

( Yes

( No
 

If yes, state annual solid waste figures (kg or tonnes):  _________________________________

11. Does your company have waste reduction and/or diversion targets or goals?

If yes, state targets and by what year they are to be achieved?

_____________________________________________________________________________

12. Does your company have an office or operations recycling program in place?

( Yes

( No


If yes, which materials does your company recycle - check only those that apply:

· office paper

· plastic and glass containers

· soft plastic

· food waste/compostables

· batteries

· printer or toner cartridges

· Styrofoam

· IT equipment / electronics / mobile devices

· clean wood (e.g., pallets)

· metals

13. Describe any other initiatives undertaken in past three (3) years that have significantly reduced waste from your operations.  Please limit answer to 250 words or less.     

______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

14. Does your company have a Sustainable or Ethical Purchasing Policy or a Code of Conduct for Suppliers that outlines minimum ethical labour standards that must be followed by suppliers?    

( Yes

( No


If yes, please address the following:   

a. Attach a copy of the policy and/or code to the Proposal

b. If the policy or code of conduct is publicly available, please provide a link to document:   _______________________________________________________

15. Indicate which environmentally preferable and/or sustainable goods or services your company currently purchases – check only those that apply:

· Sustainable food items (e.g., Fairtrade coffee; organic produce; OceanWise seafood) 

· Copy paper (e.g., 100 per cent post-consumer waste; Forest Stewardship Council certified; tree free)

· Janitorial supplies (e.g., ECOLOGO or Green Seal certified)

· IT equipment (e.g., EPEAT Gold, EnergyStar qualified)

· Office products (e.g., ECOLOGO; recycled; non-toxic)

· Printing services (e.g., Forest Stewardship Council certified paper and printer)

· Promotional / marketing items (e.g., fair labour practices; reusable; recyclable) 

· Courier services (e.g., use energy efficient, low carbon or alternative fuel vehicles)

· Catering services (e.g., serve sustainable food; employ social enterprises; use reusable serving ware)

· Landscaping services (e.g., use energy efficient equipment; employ social enterprises)

· Other:  (list)

____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

SECTION 2:  SOCIAL IMPACT 
This section of the leadership questionnaire addresses the following elements:  

· living wage employer

· workplace development programs

· supporting social enterprises

· sustainable business

1. Is your company already a certified Living Wage employer, or working towards becoming one?  See definition of Living wage employer in Section 3 below.  

( Yes

( No


If yes, please state either:


a) date of certification;  OR 


b) date by which you expect to become certified     ____________________________________________________________________________________________________________________________________________________________________

2. Does your company provide employment and/or training opportunities for person(s) with barriers to employment (e.g., people with addictions, disabilities, mental health issues; people who are newcomers or refugees, etc.) that go beyond the hiring practices required by law?  See definition of person with barriers to employment in Section 3 below.  

( Yes

( No


If yes, describe the program including the name of the non-profit organization or educational institution or government agency that you work with to identify potential trainees and employees; and the number of employees/trainees that work in your company.     ______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

3. Does your company conduct business with, or support in other ways, one or more social enterprises (as defined in Section 3 below).

( Yes

( No

If yes, name the social enterprise(s) and describe the nature of the business conducted and/or support provided.      

______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

4. Is your company structure either of the following:

a. Social enterprise (as defined in Section 3 below)


( Yes

( No

If yes, state the name of the registered non-profit or co-operative (including society and/or charitable number):

__________________________________________________________________________

b. Community Contribution Company (C3) (as defined in Section 3 below)  


( Yes

( No

5. Has your company’s sustainability performance been reviewed or certified by a third party?  (e.g., B Lab, ISO14001, SA8000, Social Fingerprint, etc.)

  ( Yes

( No

If yes, state the name of the third party and date of certification or date of last review:

______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________  

6. Describe any additional social sustainability initiatives that demonstrate your company’s commitment to the health and well-being of local communities.  Please limit answers to 250 words or less.  

______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

SECTION 3:  DEFINITIONS
Living Wage Employer:

Living wage employers adhere to the following criteria:

· All employees – full-time, part-time and casual – are paid the current living wage rate for their region.  See www.livingwageforfamilies.ca for current Metro Vancouver and Fraser Valley living wage rates.   

· The living wage rate calculation for an employer takes into account its employees’ total compensation package (wage + benefits). If employees receive non-mandatory benefits, the living wage rate is reduced to take this into account. External contract staff (not direct employees) who provide services to their employer on a regular and ongoing basis must also be paid a living wage. 

· Employees who receive incentive-based pay (tips) or commissions can be paid less than a living wage, provided their total earnings – including incentive-based pay and/or commissions – equal or exceed the living wage.

Social Enterprise:  

“Social enterprises are businesses owned by non-profit organizations, that are directly involved in the production and/or selling of goods and services for the [combined] purpose of generating income and achieving social, cultural, and/or environmental aims (Social Enterprise Council of Canada).”   See www.socialenterprisecanada.ca.  

In addition to having the aforesaid combined purpose, to qualify as a “Social Enterprise” for purposes hereof, an entity must: 

· be a business operated by a registered non-profit or community services co-operative;

· have a product or service that it sells to customers;  

· have a defined social and/or environmental mandate.

Person with Barriers to Employment:

A “person with barriers to employment” is someone who faces one or more circumstances that can lead to underemployment or unemployment.  There are a wide range of circumstances that can create barriers to employment including but not limited to: addictions, disabilities, mental health issues, and being a newcomer or refugee.  For purposes hereof, to qualify as a “person with barriers to employment", the employee or trainee must be participating in a recognized, pre-approved employment program for person(s) with barriers to employment run by a non-profit organization or educational institution or government agency.  

Community Contribution Company (C3): 

“Community Contribution Company” means a corporation formed under the laws of British Columbia that includes in its articles the following statement:

This company is a community contribution company, and, as such, has purposes beneficial to society. This company is restricted, in accordance with Part 2.2 of the Business Corporations Act, in its ability to pay dividends and to distribute its assets on dissolution or otherwise.

Or, a company incorporated under another jurisdiction that includes in its articles substantively similar restrictions related to dividends and distribution of assets. 

Refer to www.fin.gov.bc.ca/prs/ccc for more information.   

APPENDIX 8

SUSTAINABILITY REQUIREMENTS QUESTIONNAIRE

Complete this Appendix 8 –Sustainability Requirements in the form set out below.

Fleet GHG Reductions
The Lead Agency prefers that the Proponent deliver goods and services using energy efficient and clean burning vehicles and heavy equipment in order to reduce greenhouse gas (GHG) emissions and improve air quality.  The Proponent is required to include the following information in the proposal:

1. Describe the number and type of vehicles and/or heavy equipment to be used to deliver the goods and/or service (e.g., flatbed truck, delivery truck, excavator, compact car, etc).  

2. For each type of vehicle that will be used to deliver the goods and/or services, provide the following information in the table below:

a. Make, Model, Year

b. Fuel type

c. Vehicle class

d. City fuel economy (L/100km) 

e. Estimate of percentage of service to be delivered by this vehicle type

	Vehicle
	Make
	Model
	Year
	Fuel type
	Vehicle class
	City fuel economy1 (L/100km)
	% of service to be delivered by this vehicle

	Vehicle 1
	
	
	
	
	
	
	e.g. 30%

	Vehicle 2
	
	
	
	
	
	
	e.g, 70%


1If this information is not available for the vehicle type, please provide a different measure of the fuel economy of the vehicle such as engine size (L) and power (hp).  

3. List any green fleet certification(s) held by your company’s fleet (e.g., Fraser Basin Council’s E3 fleet, Coalition for Green Fleet Management’s CleanFLEET program, Smart Fleet, etc.).  

a. State the level achieved and date of certification.  Include the highest level of certification achievable in the program.

4. How does the Proponent propose to reduce the GHG emissions required to deliver the goods or services year-over-year for the life of the contract?  Describe specific actions, initiatives and time lines.    

5. The Proponent may be required to deliver a report once annually detailing the type(s) and quantity (ies) of fuel(s) used to operate vehicles, equipment, and machinery as part of delivering the goods or services.  Please address the following questions:
a. Does your company track fuel use on a fleet basis?


Yes
No

b. If yes, please provide a summary of the annual fuel use for the past three years:___________________________________________________________________________________________________________________________________

c. Does your company track fuel use on a per vehicle or unit basis?

Yes
No

d. Are you able to track fuel use for COV-related activities?
 
Yes
No

e. If you are not able track fuel use for COV, are you able to propose an alternative method for estimating fuel use required to deliver the goods and/or services?  

Environmentally Preferable Products - Goods  
The Lead Agency prefers to purchase environmentally preferable good(s) including, but not limited to, good(s) that:

1. have the highest possible post-consumer waste recycled content (PCW)

2. carry a 3rd party eco-certification (such as ECOLOGO or Green Seal)

3. do not contain substances of concern or create substances of concern during their manufacture, use or disposal.  

Please address the following requirements in the Proposal:  

1. Indicate in the table below the percentage of post-consumer waste recycled content (PCW) present in the goods being offered. Pre-consumer and/or post-industrial material content should not be included in the post-consumer percentage.  See section 5 for definition.  

	Product
	Percent post-consumer recycled content (PCW)
	Not applicable to product type

(N/A)

	Product A
	
	

	Product B
	
	

	Etc.
	
	


2. List any 3rd party eco-certification(s) carried by the goods(s) being offered (see section 5 for definition):  

3. Indicate whether the good(s) contain any substances of concern or create any substances of concern in their manufacture, use or disposal.  See section 5 for definition.  
4. Please describe any additional environmentally preferable attributes of the good(s) offered.  Limit response to 250 words.  

5. Definitions

Post-consumer waste recycled content (PCW): is the amount of material in a product that has completed its intended use as a consumer item (such as a sheet of copy paper or a plastic bottle), has been diverted from the waste stream by having been collected in a residential or commercial recycling program, and has been incorporated into a new product.  Ideally, PCW is verified by a third-party organization.  

Third (3rd) party eco-certification refers to a type 1 eco-label that is a voluntary, multiple-criteria based, third party program that awards a license that authorizes the use of environmental labels on products – indicating overall environmental prefer-ability of a product within a particular product category based on life cycle considerations. Examples include: ECOLOGO, GREENGUARD, Green Seal, etc.

Substances of concern:

The following are substances of concern to the City due to their adverse effects on the environment including human, plant and animal health.  Good(s) offered should:

· not contain “persistent bioaccumulative and toxic” (PBT) chemicals such as hexachlorobenzene, DDT, PCBs, mercury, etc).  See http://www.epa.gov/pbt/pubs/cheminfo.htm for more information;

· not contain heavy metals of concern such as lead, mercury, nickel, cadmium, etc.; and 

· not create dioxins during their manufacture, use or disposal.  

APPENDIX 9
PERSONAL INFORMATION CONSENT FORM(S)

Intentionally Deleted
APPENDIX 10

SUBCONTRACTORS

Complete this Appendix 10 - Subcontractors in the form set out below by listing all of the subcontractors that the Proponent proposes to use in carrying out its work under an Agreement, or state that the Proponent does not propose to use any subcontractors.  

If selected to enter into an Agreement with the Lead Agency, the Proponent may be limited to using subcontractors listed in its Proposal. If the Lead Agency objects to a subcontractor listed in a Proposal, the Lead Agency may permit a Proponent to propose a substitute Subcontractor acceptable to the Lead Agency.

	Subcontracted Scope
	

	Subcontractor
	

	Contact (name, title, email, telephone no.)
	

	Approximate Percent of the Work to be Subcontracted
	

	The Subcontractor’s Relevant Experience (identify at least three similar projects within the last five years, including the client)
	1.
Project Name:
	

	
	
Client:
	

	
	
Nature of Work:
	

	
	
Value:
	

	
	
Client Contact:
	

	
	2.
Project Name:
	

	
	
Client:
	

	
	
Nature of Work:
	

	
	
Value:
	

	
	
Client Contact:
	

	
	3.
Project Name:
	

	
	
Client:
	

	
	
Nature of Work:
	

	
	
Value:
	

	
	
Client Contact:
	


APPENDIX 11
PROPOSED AMENDMENTS TO FORM OF AGREEMENT

Complete this Appendix 11 – Proposed Amendments to Form of Agreement in the form set out below by detailing any proposed amendments to the Form of Agreement.  If no amendments to the Form of Agreement are proposed, state “none”.  It is at the Lead Agency’s sole discretion whether or not these proposed amendments will be considered for the Form of Agreement.

	Section / General Condition
	Proposed Amendment
	Rationale and Benefit

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


APPENDIX 12
FINANCIAL STATEMENTS

Attach as Appendix 12 to this Form of Proposal the Proponent’s financial statements, prepared by an accountant and covering at least the prior two years.

APPENDIX 13

PROOF OF WORKSAFEBC REGISTRATION

Attach as Appendix 13 to this Form of Proposal proof of valid WorkSafeBC registration. 

APPENDIX 14

 CONFLICTS; COLLUSION; LOBBYING
Complete this Appendix 14 – Conflicts; Collusion; Lobbying in the form set out below by setting out any exceptions to the declarations in Section 9 of the Legal Terms and Conditions attached as Appendix 1 to this Form of Proposal or indicate that there are no exceptions, as applicable.

	Exceptions to Declaration as to no Conflict of Interest in RFP Process (Section 9.1 of Legal Terms and Conditions)
	

	Exceptions to Declaration as to No Conflict of Interest Respecting Proposed Supply (Section 9.2 of Legal Terms and Conditions)
	

	Exceptions to Declaration as to No Collusion (Section 9.3 of Legal Terms and Conditions)
	


APPENDIX 5 TO PROPOSAL FORM


CERTIFICATE OF EXISTING INSURANCE


TO BE COMPLETED AND APPENDED TO THE PROPOSAL








